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In a world dominated by twenty-four seven technologies, society yearns to be in a state of 

constant communication.  We search through dozens of different media on a daily basis in order 

to gain information, as well to keep us entertained.  Each technological advancement creates a 

dependence on a new product and an inability to remember life without it.  It comes to no 

surprise that various screens dominate our everyday life.  From television, computers, and cell 

phones, we spend a large portion of our day staring into the different texts and images.  These 

screens shape the way we life even go as far as giving us a sense of self. 

Our personal effects can say a lot in reference to personality.  My iPhone shows that I am 

generally technology savvy, and have the capability of all connection in the palm of my hand.  

Branding definitely occurs in these communication devices.  It seems that loyalty toward 

Macintosh products almost has a cult following, and users don’t stray to different brands.  After 

satisfaction with the iPhone, I even made the switch from a PC laptop to a MacBook.  Being a 

SMAD major at JMU also influenced me to make the change, as many of our classes utilize 

Apple software such a iMovie and GarageBand.  Mac users often have the stereotype as more 

artsy and creative people.  As a loyal member of the Mac “cult”, I fit into this technology savvy, 

creative younger public. 

The development of new products over the past years has made them more fitting to each 

individual’s personality.  This is a revolution from the days of desktop computers and basic flip 

cell phones.  There are plenty of different products to choose from in various colors, sizes, and 

purposes.  Desktops seem to fit the lifestyles of travelers, students, and businesspeople.  

Smartphones also best fit travelers and youth.  Keyboards allow for quicker texting, which is 

popular among the youth.  Adults less concerned with quick communication may have more 

basic cell phone strictly used for occasional calls.  All these differences play into different 

demographics of our society, and explain why we are driven to consume certain items and not 

others. 

The revolution that occurred with the iPhone and other smartphones ever changed the 

way in which we communicate.  It is now a twenty-four seven cycle, as well as a transformation 

from traditional communication models.  The popularity of texting makes it similar to get a 

single message out with ease, instead of the complications of a full-length phone call.  We can 



 

 

send text messages while in class, at late hours of the night, and in loud social situations.  There 

is almost no point where a text message in unable to be sent.  It is also easier to pass along the 

message to a broader audience, with the abilities to send mass messages.  The use of social 

networking tools such as Twitter and Facebook also allow more people to receive our daily 

messages.  However, with these social messages now through a screen, there becomes a lack of 

more personal communication.  I find I use my phone way less than texting, and thus lose the 

personal connection of hearing another’s voice.  This is a shift from previous years, where phone 

calls dominated social connection between people. 

Laptops have also transformed communication by having the power of a computer free of 

the traditional desktop.  We can bring these miniature screens to various different locations for 

both educational and entertainment purposes.  The wireless revolution made it easy to do the 

usual office work in any room of the house, and even public places like Starbucks.  This 

common practice is especially prevalent in universities.  Many campuses have gone completely 

wireless, and it is not unusual for students to carry their laptops with them.  I occasionally use 

my laptop for doing work on campus, as well as for taking notes during lecture.  However, when 

the access of information is endless through the screen, there is often room for great distraction.  

Many students take notes, surf the web, instant message, etc. during times in which they are 

supposed to be in complete focus.  This makes learning less valuable, and I myself can admit to 

looking at other windows for entertainment purposes instead of academic.  A majority of my 

nightly activities revolve around doing homework, but I often spend an overwhelming time on 

the Internet and chatting with my friends.  Laptops can also be used as DVD players and video 

players through websites such as YouTube.  Although laptops have the ability to make our life 

intellectually stimulating, they also distract us through their various forms of social 

communication and entertainment.   

There is much excitement and hype in regards to these new technologies.  The 

introduction of the iPhone and smartphones changed the way we looked at these devices.  There 

are not just cell phones, but expansive tools for mass communication.  With Internet, music, and 

more available, it will be interesting to see where the next step will be.  While laptops continue 

to advance, the newest potential evolution is the introduction of Apple’s iPad.  This thin screen 

makes wireless communication even simpler than normal laptops.  It promotes Apple’s App 

store, where customers can buy thousands of different Apps from word processors to games.  

The entire device is touch screen, which seems to be the direction of most new wireless 



 

 

technology.  The iPad is too early in its stages to prove a laptop takeover, but the technology is 

an undoubtedly an advancement. 

While they are both amazing pieces of technology, I have no grounds to dispute my 

addiction to both my iPhone and my MacBook.  It would be a startling figure to know the exact 

number of minutes spent each day highly focused on the various screens.  Throughout the day, I 

am constantly texting my roommates and my friends at home, as a way to feed my social 

necessity.  While some communication can be seen as school and work related, the majority of 

my texting is strictly self-pleasure.  This is an example of uses and gratifications theory, as this 

tool of communication is mainly used for entertainment and pleasure.  Using the phone for the 

Internet and e-mail definitely aid in my studies.  It is easy to communicate with professors and 

classmates via e-mail, as well as use search engines as a homework tool.  However, in having 

these resources, I also fall victim to looking up useless information; I spend plenty minutes on 

social networking applications like Facebook and Twitter.  Another way the iPhone functions to 

please me is the iPod aspect of the phone.  I can listen to music while simultaneously browsing 

the Internet or texting back my friend.  This can be seen as a convenience; however, others see 

this as another way our society severely lacks an attention span. 

All of these technologies form the habit of addiction to the various screens.  There are 

times when I am switching from my phone to my laptop, all with the TV on.  The high use of my 

iPhone leads me to believe I am unable to live without it.  If there is a day where I forgot my 

phone at home, I cannot help to feel a sense of abandonment from the rest of society.  Most 

people become agitated and helpless when their phone battery dies.  While these should not be a 

dire problems in our lives, we see it as such.  What is troubling is the uncertainty with the idea 

that the increase in discourse is beneficial to society.  It has been discussed that the information 

age is an extension of our need to keep ourselves entertained.  This is evident in Neil Postman’s 

classic testament Amusing Ourselves to Death.  Postman argues that television is a Hollywood 

based entity we use for gratification and pleasure. It is even more applicable by today’s 

standards, with the introduction of the Internet. 

The way in which we are affected by the various screens in our world will continue into a 

more technological future.  As we see from history, with each new invention comes the totally 

adaptation into everyday life.  Once society accepts the new technology, we fail to ever return to 

the way it was before.  Like many forms of screens today, these products are there to feed into 

our material needs, and give us a sense of self- identity.  In an age of constant communication, it 

will be difficult to filter through the incessant messages that surround our world.   



 

 

 


